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Marketing and Communications Brief

Collective Encounters Creative Health programme 2026-27

Contract type: Freelance

Hours: approx. 25 days

Fee: £5,000, plus marketing budget and travel expenses within Liverpool City Region
Location: Remote working; the role will require regularly attending events in Liverpool
City Region throughout the contract

Expected start date: August 2026

Reporting to: Executive Director

The Company

Collective Encounters is an arts charity specialising in Theatre for Social Change. We
use creativity to build power within people and communities who are directly affected
by poverty and inequality, and who experience barriers to inclusion. Operating since
2004 and based in Liverpool, Collective Encounters co-creates participatory theatre
and research to bring people together, tell stories that are often ignored, and provoke
action towards positive change, whilst strengthening professional practice through a
local and national training and development programme for artists, activists and
academics.

The Project

Between May 2026 and March 2027, Collective Encounters is delivering a wide-ranging
programme of workshops, performances, training and other events, using creativity to
improve health and wellbeing in Liverpool City Region. Local artists and residents will
co-create powerful participatory theatre, touring performances and artist development,
to engage underrepresented communities in telling their stories, making connections
and steering health policy.

Programme highlights include:

e Dare to Dream: a performance exploring a utopian vision of what a society
based on health equity could look like. Touring to community venues in
Liverpool, Kirkby, and Netherton in September 2026.

e A Turn for the Better: workshops and performances in community and family
hubs, advocating for improvements in women'’s healthcare, culminating in a
performance at Unity Theatre in December 2026.

e Black Maternal Health and History: an oral history and podcasting project
documenting Afro-descendent cultural practices around pregnancy, birth and
parenting

e A showcase of Creative Health projects produced by local emerging artists in
February 2027

e Professional training, masterclasses, and discussions about creative health
practice, held online and in-person throughout the year



Role Purpose

To work with the Collective Encounters team and project partners to plan, produce and
distribute relevant and accessible marketing material to engage target audiences in
the Creative Health programme.

Duties
e Work with the Executive Director to develop a marketing strategy for the
programme
e Create high quality print and digital marketing assets to promote agreed
elements of the programme, using Collective Encounters brand guidelines
e Work with the artistic team to write engaging and accessible event copy
e Co-manage Collective Encounters’ social media channels (including Instagram,
Facebook, and LinkedIn), creating and sharing relevant content throughout the
course of the project
e Work with the team to keep the Collective Encounters website up to date
e Document workshops, performances and events via video and/or photography
and produce and share engaging social media content
Collate and print event programmes and other visual resources
Respond to trends and emerging opportunities to promote the programme both
online and in person
Support the writing and distribution of press releases
Support the distribution of marketing materials both online and offline
Attend marketing meetings at key points throughout the programme
Provide shadowing opportunities for the Digital Marketing Placement Student

Requirements for successful applicants
Essential

e Experience creating social media content for arts or health projects

e Excellent graphic design skills, with an understanding of how to create
accessible design for targeted audiences

e Excellent video production and editing skills, especially for social media reels

e Excellent written and verbal communication skills, including the ability to write
engaging and accessible copy

e Understanding of why it is important to share untold stories and to engage
underrepresented communities in steering health policy

e Understanding of the programme themes, particularly women'’s health

e Familiarity with the arts, health and community sector in Liverpool, including
knowledge of the networks where opportunities/events can be promoted

e Working knowledge of accessibility in both print and online communications

Desirable
e Experience of producing and/or managing marketing strategies and campaigns
e Experience of creating marketing content for creative health projects
e Experience of writing and distributing press releases
e Experience with wordpress websites



Additional terms and conditions

Collective Encounters is a member of the Independent Theatre Council with Fair Work
Approved status. The work will be contracted under the ITC/BECTU Independent
Producers Collective Agreement.

This is a freelance role and you will manage your own hours, subject to attendance at
agreed company events in order to carry out essential promotional activity.

We strongly encourage applications from people who are currently underrepresented
within the arts and culture sector including Black people, people of colour, people from
ethnic communities, disabled people, and those from working class backgrounds.

Collective Encounters is a disability confident committed employer. We aim to carry
out best practice in recruitment, in line with our Equality, Diversity and Inclusion Policy
(available on www.collective-encounters.org.uk).

How to apply

Please send the following to admin@collective-encounters.org.uk

an up to date Curriculum Vitae (CV) or biography

a cover letter or short video or audio recording

up to three examples of relevant previous work

details of any adjustments required to enable you to attend an interview
a completed Equality, Diversity & Inclusion monitoring form

If you are disabled and would like to request a guaranteed interview under the
Disability Confident Scheme, please indicate this when you make your
application.

Your application should explain your suitability for the role and include reference to
specific skills and experience you have that match the essential and desirable
requirements listed above.

If you have any questions about the role contact Tessa Buddle
tessa@collective-encounters.org.uk 07564 356809

Deadline for applications: Thursday 16 July, 12pm midday

Interviews: week beginning 27 July, online
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